The evaluation of presidential nomination reforms has been the topic of elite discussion and debate, with little attention paid to popular evaluations. Public attitudes toward a number of reforms to the presidential nomination process were evaluated through survey data collected in 1988. The evaluations included campaign costs, debates, the influence of consultants, and the role of the media. The analysis suggests that there is a relatively high level of popular satisfaction with these dimensions of the current system. Popular concern about the nomination process is focused in two areas--the roles of money and the media. There is a strong suggestion that the movement toward regionalization of the calendar was responsive to partisan concerns in different regions of the country.
Presidential campaigns serve a dual role in the American electoral system. Like other campaigns in our democratic form of government, they provide a relatively rare opportunity for most citizens to interact, even indirectly, with their elected leaders or those who seek to represent them. At the same time, campaigns increase the salience of politics and stimulate an interest in political affairs that is not usually present in most citizens. Their primary purpose is to mobilize voters to go to the polls or, in smaller numbers, to participate in other forms of political activity (Campbell, 1966) .
From the perspective of political elites and the party organizations, the prenomination phase of presidential campaigns provides the basis for selecting new leadership. In order to legitimate candidate selection and increase public confidence in the nominees, party leaders and other political activists have tried to broaden public participation in the process through a series of primaries and caucuses scheduled in the first six months of the presidential election year.
The current system of presidential primaries and caucuses reflects a number of fundamental tensions in the American electoral system. The selection of presidential nominees is a responsibility of the national party Michael W. Traugott, Center for Political Studies, The University of Michigan, Ann Arbor, MI 48106-1248. Margaret Petrella, The Gallup Organization.
organizations, but the process is conducted through a series of locally arranged events in which state parties primarily determine the eligibility criteria for getting on the ballot, the chronology of events, and the rules by which votes can be cast and allocated to delegate selection (Ceaser, 1982) .
Over the last twenty years, there have been continuous "reforms" designed simultaneously to standardize and to open up the presidential nomination process, thereby increasing its responsiveness to the popular electorate. The goal of some reformers has been to increase participation in the process, whereas for others it has been simply to restore confidence in the system (Ladd, 1988) . A number of these changes have produced their desired effects, but others have resulted in significant "unintended consequences" that have precipitated calls for still further reforms (Mann, 1985) .
Many of the reforms were initiated in response to the difficulties that the Democratic party had with events surrounding its 1968 convention (Nelson, 1983) . In response to public reaction to the broadcast of the Chicago convention, there was a movement toward popularly elected, pledged delegates. As a result, candidates have been forced to enter a growing number of primaries and caucuses in order to secure the nomination, rather than rely on networks of contacts with political bosses who can "deliver votes" at the convention in exchange for political favors. Thus, there has been a loss of some control by the national party and its elected leaders, although they have retained limited power through their selection as "super delegates."
The reforms most commonly linked to the Republican party came in the form of the Federal Election Campaign Act of 1974, enacted in the aftermath of Watergate, as a consequence of the disclosure of several large contributions to the 1972 Nixon reelection campaign (DiClerico and Uslaner, 1984) . This legislation resulted in the public funding of presidential campaigns, including the associated requirements of limitations on candidate expenditures and the disclosure of contributions. Among other things, it was designed to reduce the role of "fat cat" contributors and force the candidates to broaden the financial basis of their support. The consequence of the financing reforms has been an increased emphasis on early fund-raising and the strategic allocation of money across the scheduled events.
While the disclosure requirement for contributions has had its intended effect, it is nevertheless the case that a candidate still requires large sums of money to secure the nomination. The cash flow during a prenomination campaign is particularly important, because the acceptance of matching public funds imposes limits on the amount that a candidate can spend in
